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When pets rule
We are often asked if there are any
differences between selling real estate
to the uber wealthy and selling it to
the average buyer. The key difference
between the two groups is the
willingness to accept trade-offs.
Every buyer comes with a wish list
of needs they want to satisfy, but mainly
due to budgetary concerns the average
buyer can’t afford it all, so they typically
make adjustments. A less desirable
location in exchange for more space,
or a longer commute as a trade-off
for a backyard – the list goes on.
Not so for the uber-wealthy buyer.
They know what they want and they
can afford to get it, and our job has
been to satisfy those needs. That
often involves sitting down with every
member of the family – yes, even
children and in-laws – and compiling a
list before we begin our property search.
Typically, a husband’s must-haves
include large spaces and panoramic
views and the wife’s a big kitchen and
a layout that flows. The children want
a big entertainment area and an onsite
sports facility.
Over the past five years, another
member of the family has been entering
the picture and we have to satisfy their
requirements as well. With the growing
popularity of dogs in the US – 45 per
cent of households now own at least
one – what was once an afterthought
has become a major consideration.
Dog owners are passionate about
their pets and increasingly demand
more onsite amenities to address their
special needs. When consulting on new
residential projects, we now routinely
recommend that dog facilities be
included in the standard package.
Luxury developers have been taking
notice and responding in a big way.
Related Group, one of the largest luxury
developers of condos and rentals, has

introduced Dog City, a dog daycare,
training and veterinary facility, in three
of its Manhattan properties (MiMA,
Abington House and The Caledonia). It
has also created a new concept for its
west-coast condo developments called
Pet Spa, including one in The Seychelle,
a luxury building in Santa Monica.
Not to be outdone, other developers
have also jumped on the dog amenity
bandwagon. At Silver Towers in
Midtown Manhattan, Spot Canine
Club (below) offers Spot-On
Pawdicures, deep-conditioning fur
treatments and dental cleaning.
SPOT 57 at 252 East 57th Street
offers a dog play space and grooming
bar close to the East River Promenade
– an ideal location for dog owners. Also
provided is an array of custom services
to assist owners, such as dog walking
and daycare.
Mercedes House on West 54th
Street has an on-property state-of-theart facility where dogs can exercise in
a cage-free environment, with webcam
access for owner monitoring.
A-list hotels such as the Ritz Carlton
NYC, Peninsula, Montage and
Mandarin Oriental are also rolling out
new pet programs aimed at the affluent
traveller who wants to bring the dog
along. Mandarin Oriental has doggie
boot camp, and The Ritz Carlton
features a Pampered Pooch package,
with wrought-iron pet beds, 22-carat
gold plated ID tags and home-baked
dog treats.
In a competitive marketplace, the
high-end pet amenity trend has moved
beyond a novelty and become the norm.
Dolly Lenz heads New York-based Dolly
Lenz Real Estate, and last year sold more
than $US500 million worth of luxury US
and international homes. dollylenz.com
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Crystal ball gazing
In the midst of Dubai’s softening housing market, XXII Carat, a development of
22 ultra-luxury villas on the Palm Jumeirah, has pre-sold nearly half of the project
ahead of its completion at the end of this year.
Dubai’s property market has remained buoyant around new builds, says Anton
Yachmenev, managing director of the Forum Group, the Russia-based developer
behind the ritzy beachfront community. He predicts an upswing in the coming
months. “Forum Group is not alone in this assessment, meaning we can expect
a much more competitive environment,” he says.
Property consultancy Cluttons has joined hopeful developers in a positive,
albeit much more reserved, outlook for the rest of the year. In its Dubai Spring
2017 report, the group said market data showed falling prices looked poised to
level off by the end of this year, and that the rate of price decline slowed in the
first three months of 2017. Dubai residential prices fell at an annual rate of
7.9 per cent in the first quarter while in 2016 they fell 8.8 per cent, Cluttons said.
Much of the weakness has been in the luxury sector, where high-end pockets
of the city have seen double-digit price declines over the past year, according to
Cluttons. Burj Khalifa, the city’s iconic mixed-use tower, was the weakest performer,
with a 25 per cent price correction in its residential units in the past 12 months.
On the Palm, where XXII Carat is building ultra-luxe homes priced between $10
million and $25 million – some boasting bathtubs made from a solid block of crystal,
as well as quartz and gold – villa prices have fallen 12.3 per cent in the past year. Prices
for apartments on the man-made island have fallen 11 per cent, Cluttons found.
Still, some developers are optimistic that the market is headed for a
turnaround. “There is every indication we will see strong growth in the next
few months,” says Yachmenev.
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